


We are a coalition of 2SLGBTQI+
businesses and entrepreneurs, allies,
government liaisons, corporate members,
community partners, and students of
business advocating for and working
towards a more inclusive Canadian
economy - one connection at a time.
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A national, time-limited accreditation for
2SLGBTQI+ friendly businesses and
organizations demonstrating compliance
with our quality standard.

Accredited businesses are deemed
market-ready for the 2SLGBTQI+ customer
and given the right to be associated with
the program’s prestigious Rainbow
Registered designation.
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FACTS, STATS & THE ACRONYM 
The Government of Canada adopted the acronym 2SLGBTQI+ to refer to Two-Spirit, lesbian, gay,

bisexual, transgender, queer and intersex people and those who use other terms related to
gender and sexual diversity. Statistics Canada uses the acronym 2SLGBTQ+ for data analysis

purposes, as information is not yet specifically collected about intersex people in surveys.

Source : “Socioeconomic profile of the 2SLGBTQ+ population aged 15 years and older, 2019 to 2021”. The Daily, January 25, 2024. Statistics Canada



At the Rainbow Registered program, we will use the term “Queer” interchangeably with the

acronym 2SLGBTQI+. 

We recognize the term’s complex history and the harm it has caused in past contexts. While we

embrace its ongoing reclamation by many within 2SLGBTQI+ communities as an inclusive,

umbrella term, we also understand that it may still carry difficult associations for some.

Our intention is to use language that reflects evolving identities while remaining mindful of

diverse lived experiences across these communities.
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WHAT IS THE 
2SLGBTQI+ TRAVEL MARKET?! 

There is no one “2SLGBTQI+” or “gay” community - no singular market - and
so, like any other travel market, we can break it down into many, often
intersectional, segments. These may include, (but are not limited to):

Identity:

Lesbian
Gay

Bisexual
Transgender

Intersex
Two Spirit

Queer
A-Spec

Interests & Groups:

Families
Couples
Seniors

Children & Youth
Outdoor

Enthusiasts
Artists

Foodies



2SLGBTQI+ TRAVEL MARKET PROFILE
In comparison to straight peers, the 2SLGBTQI+ Travel Market Customer:​

- is more likely to hold a passport,

- is more likely to have higher rates of disposable income,

- has demonstrated resilience and a faster recovery time after industry

shocks (i.e. 9/11,SARS, COVID-19). 



2SLGBTQI+ TRAVEL MARKET PROFILE

*Expedia Group survey of 25k respondents



Meaningful engagement and commitment to making products and

services inclusive builds trust.​

Once that trust is earned, 2SLGBTQI+ travellers are loyal – and will be

champions for these businesses, at a higher percent than the general

population. 
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KEY INSIGHTS
The following insights are pulled from a total of 1,455 complete and valid

responses in a 2020 survey that informed this readily available Travel Study: 

https://cglcc.ca/wp-content/uploads/2024/03/Final_LGBTQ2-Travel-Study_2020-web.pdf

https://cglcc.ca/wp-content/uploads/2024/03/Final_LGBTQ2-Travel-Study_2020-web.pdf




LOOKING FORWARD

According to Jenny Southan, founder of Globetrender, (the UK’s leading
travel trend forecasting agency and online magazine dedicated to the

future of travel): 

Travel spending from the queer markets reached
$218 billion in 2019 and, by 2030, it is predicted to

reach $568.5 billion.







TOP DESTINATION MOTIVATORS

What motivates YOU to travel?!



TOP DESTINATION MOTIVATORS
Safety (89%)​

Cost/Value for Money (88%)​

Climate​

Political Climate​

Bucket List Destination

Reputation for Diversity and ​Welcoming the 2SLGBTQI+ Community​

Friends and Family at the Destination​

Recommended by Family and Friends

Proximity to Home & 2SLGBTQI+ Culture and History

*According to the total of 1,455 complete and valid responses in a 2020 survey
fielded by Leger to their online panel. 



SAFETY & ACCOUNTABILITY
While safety cannot always be guaranteed, accountability can.

Safety is the goal. 
We work to create a protected, harm-free environment.

Accountability is the promise. 
We are answerable for our actions, no matter what

happens.



WHAT DOES IT MEAN TO BE 
RAINBOW REGISTERED?

As an accredited Rainbow Registered member, your CGLCC designation is a

mark of excellence in 2SLGBTQI+ workplace and client inclusion.

This recognition demonstrates your commitment to 2SLGBTQI+ diversity and

inclusion as a welcoming and accountable space. 

Not just a sticker, an intention. 



THE PILLARS

Commitment
to Inclusive
Leadership

Culture 
of InclusionTraining

Policies 
& 

Practices



EXAMPLES
Policies & Practices



EXAMPLES
Training



EXAMPLES
Commitment to Inclusive Leadership



EXAMPLES
Culture of Inclusion



THE PROCESS



THE PERKS
[some of]



THE PROMOTION



THANK YOU!

Contact us for more information or to get started: 
RainbowRegistered@cglcc.ca


